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GFI’s joint platform at the Fruit Logistica 2010
Germany’s wholesale markets evoke a real mar-
ket-place atmosphere at their new fair stand
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Newly designed fair stand

- I 0 #( $ S % #% L # #
$ *% O " 50 6 1/ #7 * 0O #(
# 00 o) #0 $ , #89& o)
, >0 #0 o) # 0 $ # "
% $ #* " %$ $ $ - 0 #
) # > o) o #
¢ #O# %) #% >~ - 3

% (0] , $ ;



GRossg\nARKTE

EUTSCHLAND

Cool heads — the German wholesale markets’ team

New marketing partnerships
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Fructinale 2010 was an enormous hit with a trade audience
of 400
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GFI Board member Uwe Kluge with Ingo Oschmann
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