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PRESS RELEASE – Berlin, 02.03.2010 

 

 
 
GFI’s joint platform at the Fruit Logistica 2010 
Germany’s wholesale markets evoke a real mar-
ket-place atmosphere at their new fair stand  
 
At the beginning of February the international fruit business’ key 

trade fair, Fruit Logistica 2010, opened in Berlin. Occupying 

88,000-square metres of hall space, some 2,300 exhibitors from 

every continent presented their products and services. The fair ran 

from 3rd to 5th February and attracted around 53,000 profession-

als from 130 countries. 
 

It was the seventh time that Germany’s 16 major wholesale mar-

kets had shared a joint GFI stand measuring 400 m². The fair 

stand was again popular with wholesalers and importers as some-

where to hold in-depth talks and negotiate with clients and suppli-

ers from all over the world. 
 

Newly designed fair stand 

 

This year’s new third-generation concept for the fair stand provided 

a completely new look.  Uwe Kluge, GFI Board Chairman, was de-

lighted at how well the new stand was received: “Our guests were 

very impressed with our new stand, which stood out thanks to its 

transparency and market place character. The new design is an 

even better demonstration of the wholesale markets’ standing as 

skilled, multi-talented and top quality trading platforms. We focus 

first and foremost on communication and bring together all the 

partners within our value chain.” 
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Plenty to do on all 3 fair days 
 

 
Cool heads – the German wholesale markets’ team 
 
New marketing partnerships  
 

GFI organizes sales channels for its marketing partners and their 

brands via street markets, greengrocers and covered markets. 

Talks were held with Zespri, EOS (Export Organization, South 

Tyrol) Melasi and Sopexa to discuss the new round of plans for 

promotions at wholesale and retail outlets. For the first time, 

specials are being planned with Enza, Chiquita and Fyffes.  
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Fructinale 2010 was an enormous hit with a trade audience 
of 400  
 

On the Thursday evening of the Fruit Logistica, GFI once again 

hosted the Fructinale, the exclusive fresh produce trade meeting. 

Star comedian Ingo Oschmann brought his brand of comedy to the 

Marheineke Market Hall in Berlin-Kreuzberg and was enthusiasti-

cally applauded by some 400 guests from the fruit and vegetable 

business. 
 

Members of parliament for the CDU, SPD and FDP were among the 

guests of honour. The caterers and traders in Marheineke Market 

Hall served exclusive delicacies to the guests, just like the ones 

Berlin residents can buy there fresh every day.  
 

 
GFI Board member Uwe Kluge with Ingo Oschmann 
 

Uwe Kluge expressed his satisfaction with the success of the event: 

“The presence of 400 guests from the business, political and media 

communities is a clear sign of the economic significance of whole-

sale markets, who once again proved to be attentive and creative 

hosts. The film industry has its own event, the Berlinale. And the 

who’s who of the fresh produce trade gathers for our event. The 

Fructinale is our newer, fresher sign of appreciation for life’s true 

stars: fruit and vegetables.” 
 
About GFI German Wholesale Markets. GFI German Wholesale Mar-

kets was founded in 2000 and represents the interests of Germany’s 16 

major wholesale markets. GFI is the central point of contact for national 

and international growers seeking to market their produce through quality, 

independent food retail channels. GFI offers its members a forum for the 

structured exchange of information and insights on ways to market whole-

sale markets; it also offers public platforms such as a joint stand at the 

Fruit Logistica and its own website, www.grossmaerkte.org  

 

About German Wholesale Markets. These fresh produce centres guar-

antee a wide variety of top quality fresh produce, especially fruit and vege-
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tables. At these central, urban trading platforms around 2,600 small and 

medium sized wholesalers, importers and growers supply fresh produce 

from the region and all over the world to more than 53,000 customers in 

the specialist, independent food retail business such as greengrocer shops 

and street markets and to large-scale caterers and top restaurant chefs. 

Annual turnover of goods is around 7.4 million tonnes with a total value of 

roughly 9.8 billion euros. Germany’s wholesale markets thus ensure the 

availability of good, nutritious food for around 100 million consumers in 

Germany and neighbouring European countries. 

 

Contact: Andreas Foidl, GFI Deutsche Großmärkte, c/o Berliner Groß-

markt GmbH, Beusselstraße 44 N-Q, 10553 Berlin, Tel. +49 (0) 30 

39896112, Fax +49 (0) 30 39896124, e-mail andreas.foidl 

@grossmaerkte.org, Website www.grossmaerkte.org 

 


